Optimizing Your Law Firm’s Online
Presence

In today's digital landscape, the primary way your clients will engage with
you is online. While they might occasionally notice your office or a billboard,
their meaningful interactions will likely start with a visit to your website or
through a post on social media.

For law firms, the ultimate goal is to drive traffic to your law firm’s website.

A cluttered, outdated site can deter potential clients and hinder your online
presence. That makes optimizing your website essential to attracting new

clients and retaining current ones.

The importance an optimized online presence

In today’'s competitive legal market, having an optimized website is crucial.
Here's why:

You'll get found faster

Yellow Pages are a thing of the past; most people today search for local law
firms online. To be found, you need to appear on popular search engines.
Making your website easy to find lets potential clients quickly locate you
when they need legal services.

You'll build trust with leads and clients

Visitors who land on a clean, functional, useful site are more likely to stay
and explore. A professional, easy-to-navigate website makes a strong first
impression and builds trust, and sharing helpful information highlights your
firm’s expertise.

You'll improve the client experience
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When clients can easily access information, connect with your team, and
even engage in legal self-service (e.g., bill pay or appointment scheduling),
they are more likely to engage with your firm. Features like online
calendaring, payment links, and access to a client portal make it convenient
for clients to interact with you.

You'll support your referrals and reputation

Positive reviews on your website and other platforms build your reputation,
showing your expertise and reliability. Encouraging satisfied clients to share
their experiences online creates a steady stream of referrals, reinforcing
your firm’s credibility and attracting new business.
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The Ultimate Guide to Automating Your Legal Billing and Payments

To stay competitive in today’s legal landscape, law firms must embrace the
power of technology, especially when it comes to billing and payments.

The best way to improve your law firm's cash flow while also increasing
client convenience is ‘Automation’.
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Download our free guide to improve your legal billing and payment process
today!
Get your free guide

Best practices for creating an engaging,
optimized online presence

While there's no question you need to have a strong online presence, it's
not always clear what you should do to accomplish that, especially if your
expertise is in legal subjects, not website design or search engine
optimization (SEO). Here are a few recommendations to get you started:

Prioritize a positive user experience

You can't have an effective online presence if the user experience on your
website is poor. Potential clients don't want to have to go through your
entire website just to find your phone number or answers to pressing
guestions, so make sure that you have:

Clear navigation options
Accessible contact and client intake forms

Intuitive layouts

Client convenience tools (e.g., client portal or payment options)

Consider what you want your potential clients to do most on your website
(contact you, fill out a form with their information, book an appointment),
and make it easy for them to do that.

Put SEO on your priority list

Search engine optimization (SEO) helps keep your firm on the front page of
Google and other search engines. SEO is about making your website more
visible and easier to find. Here are a few tips to get started:

e Keywords: Use words and phrases that potential clients are likely to
search for.

e Loading speed: Ensure your pages load quickly by using smaller images
and simpler page designs.
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e Unique content: Write helpful, informative content that answers
questions your potential clients might have.

e Regular updates: Keep your website fresh by posting new content
regularly.

Check your mobile compatibility

According to Google Ads, little or no mobile optimization can lead to a 5x
reduction of the users who continue to browse your website.

To prevent this, ensure your website is fully optimized for mobile use. Many
website-building platforms offer settings to create a mobile version of your
site, but beware: these auto-generated versions might not be perfect.
Desktop and mobile users interact differently with websites, so a one-size-
fits-all approach often falls short.

Don't let a poorly optimized mobile site be the reason potential clients look
elsewhere.

Several ways to optimize your mobile site include:

e Responsive design: Choose a responsive design that adjusts smoothly
to different screen sizes so your content looks good whether viewed on
a desktop, tablet, or phone.

e Easy navigation: Simplify your menu and use larger buttons that are
easy to tap on smaller screens.

e Fast loading times: Mobile users are often on the go and less patient
with slow-loading sites. Optimize images and streamline your code to
ensure quick load times.

e Readable text: Make sure your text is large enough to read without
zooming to keep visitors on your site longer.

¢ Touch-friendly elements: Ensure all interactive elements are easy to
use with a finger. Avoid small links or buttons that can be hard to tap
accurately.

Feature social proof

Building trust with potential clients is crucial. One effective way to do this is
by showcasing social proof. When visitors see positive experiences from
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your past clients, it reassures them that your firm is reliable.
Options for social proof might include:

e Client testimonials: Put these front and center on your homepage,
service pages, and a dedicated testimonials page. Include specific
details about cases and outcomes to make the testimonials more
believable.

e Case studies: Share detailed examples of successful cases to show
your expertise and results.

e Reviews: Use third-party review sites and social media to gather and
display reviews, boosting your firm's reputation.

Getting reviews can be a frustrating process. Consider using personalized
email automations within your legal client relationship management (CRM)

software to request reviews or testimonials from happy clients.

Be strategic about your forms

Forms are key to gathering leads. To make the most of them, keep these
tips in mind:

¢ Make them easy to use: Ensure your forms are simple to find and fill
out, with clear instructions and only the necessary fields.

e Engaging language: Use friendly, inviting words to encourage visitors
to reach out.

¢ Place them thoughtfully: Put forms where visitors are most likely to
need them, like at the end of blog posts, on service pages, and on your
contact page.

¢ Mobile-friendly design: Many users will access your site from their
phones, so make sure your forms work well on mobile devices.

Create full-lifecycle content

Creating content that addresses every stage of the client journey helps keep
potential clients engaged and builds trust from the start. Here’s how to
create content for each stage:

Awareness stage
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e Write blog posts

e Make videos

e Create infographics that answer common, legal questions and show
your expertise

Consideration stage

e Offer detailed guides
e Provide whitepapers
e Share case studies that highlight your firm’s capabilities

Decision stage

e Display testimonials
e Answer frequently asked questions (FAQs)

By offering valuable content throughout the client journey, you can build
trust, show your expertise, and create lasting relationships.

Improve your law firm'’s online presence with
TimeSolv Websites

TimeSolv Websites creates customized websites that check all of the boxes:

e FAQ pages to improve your search engine rank and quickly get
potential clients the information they want.

e Built-in security, such as spam protection and firewalls, to help
improve your user experience and protect your reputation from the
havoc that data breaches bring.

e Mobile optimization for a fast, modern, user-friendly experience.

e Built-in SEO to support strategic keyword choice, technical
optimization, and more.

¢ Client convenience tools to ensure your potential and current clients
have a positive client experience.

To learn more about how TimeSolv Websites can save you time and

resources, contact us to start a free trial today.
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